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Representation of Asian Tourist Cities in Joshi-tabi:
Hong Kong, Taipei, and Shanghai
Yoko TAKAYAMA
This paper examines the representation of tourist cities in Asia, namely, Hong 
Kong, Taipei, and Shanghai, in joshi-tabi, or girls’ trips, through an analysis of the 
discourse of kitsch and chinoiserie in three major guidebooks Acuco, Co-trip, and 
Lala Citta. Joshi-tabi is popular among unmarried, highly educated and well-paid 
women, called joshi, who are always working to improve their skills, or joshi-ryoku, 
female ability.
Joshi-tabi guidebooks resemble fashion magazines for women in many aspects: 
they feature numerous images, use catch phrases that are easy to understand, are 
typeset with handwriting fonts, and contain detailed information on commodities; 
these characteristics tend to interest their female audience. The model three- or four-
day trips that are given as examples in them are distinguished by their tendency to 
feature eating, shopping, enjoying beauty therapy or massages, and praying for good 
fortune. These expeditions tend not to include visits to historical sites or museums, 
which many other kinds of tours highlight. Joshi-tabi tourists purchase a wide 
variety of tourist commodities to present to friends and co-workers as souvenirs, 
following Japanese traditional gift-giving customs. However, they also go shopping 
for themselves to relieve stress or to give themselves a reward for working hard. 
Comforting themselves is a fundamental purpose of joshi-tabi for women. 
There are in general two types of commodities that are bought in the context 
of joshi-tabi. They differ in their price range. The former are low-priced goods 
in a Chinese style, such as fancy goods found at street stalls, cheap cosmetics at 
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drugstores, and local food at supermarket chains; these are all kitsch. The latter 
are expensive products, like shoes and bags with delicate embroidery in Chinese 
traditional patterns found at high-quality shops in renovated buildings in luxuious 
colonial styles; this is chinoiserie. The coexistence of kitsch and chinoiserie in joshi-
tabi is internalized Orientalism, in which Japanese perceive Asia as Westerners 
do, although they are themselves Asian. This is a result of the success of the 
modernization that has been ongoing since the time of the Meiji Restoration. 
In the early 20th century, many Japanese writers travelled to China and 
published travel literature on their return. Such works had a great inﬂuence on the 
popular image of China at that time; novels and paintings depicting the Orient had 
established an oriental image of it in the 19th century. Orientalism, as Said notes, is 
composed of two contradictory feelings: aspiration and contempt.
Joshi-tabi is an inheritor of Orientalism. While joshi-tabi’s female travellers 
implicitly recognize backwardness through their purchase of cheap goods from 
stallholders at a night market in Hong Kong or Taipei, they take a strong fancy to 
luxurious commodities of chinoiserie taste, sold in areas where colonial architecture 
remains in the Bund, Shanghai and in Central, Hong Kong. They consume imaginary 
Asian cities as the colonialists once did, in a way that has been criticized again and 
again, because they have internalized Western perceptions in the process of gaining 
higher education, having an uncritical attitude toward all modern systems; it is only 
by this means that they come to earn enough income to go on such a trip.
